
IRC On-pack Sticker Shelftalker

00000
CONSUMER: Offer good only in U.S.A. and on products and sizes indicated. You pay any sales tax
and deposit. No other coupons for these products may be used in conjunction with this
coupon. Retailer: You will be reimbursed $2.00 plus 8¢ handling if coupon is properly redeemed
by consumer. No other coupons for these products may be used in conjunction with this
coupon. Coupon cannot be doubled. Failure to provide on request evidence of purchase of suffi-
cient inventory to cover coupons submitted voids all such coupons. Coupons must be received by
Xxxxxxx XX, 2005 to be honored. The use, redemption or handling of coupon not according to its
terms (including gang-cutting of coupons) constitutes fraud. Cash value 1/20¢. FOR REDEMPTION,
mail coupon to: C.M.S. Dept. #00002 One Fawcett Drive, Del Rio, TX 78840. GENERAL: Void where
prohibited, taxed or restricted. Coupon may not be transferred, assigned nor reproduced.      
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©2005 Johnsonville Sausage
PEPSI, PEPSI-COLA and the Pepsi Globe design are registered trademarks of PepsiCo, Inc.

BUY
2

BUY
1

BUY
2or +

(2-liter bottles)
(12-pack) (19.76 oz.)

when you buy two 2-liter
bottles or one 12-pack of

Pepsi® PLUS any two packages
of Johnsonville® Fresh Grilling

Bratwurst (19.76 oz.).

SAVE
$2.00

In-ad Coupon

In-ad Scanner Offer

IRC Bottlenecker

Program Elements

Account Specific Executions

Results

Display

9 priority accounts participated in the program. For a complete list of all account specific activity, please contact TCP.

deliver outstanding results

Partnership offer executed via loyalty card. Offer
announced in Pathmark feature ad and in-store on POS.
Pepsi also merchandised IRC bottleneckers on display.

Johnsonville/Pepsi Powerful Partnership Program®

The Powerful Partnership Program® exceeded 
promotion expectations. 
• Incremental volume was up +141% versus YAG  
• The program drove significant gains in incremental volume 

in 8 out of 9 participating accounts    

* Source: IRI promotion period vs. YAG    

In-ad Loyalty Card Scanner Offer

Partnership offer delivered via loyalty card. Offer
announced in Kroger feature ad.

POS Display Card
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